A MANIFESTO FOR
HUMAN-CENTERED MARKETING

1. STOP DOING WHAT CUSTOMERS HATE. GET OUT THERE
AND DISCOVER WHAT CUSTOMERS LOVE. DO THAT
(AT LEAST).

2. TECHNOLOGY SHOULD BE INVISIBLE TO YOUR
CUSTOMER AND ONLY USED TO HELP YOUR COMPANY
BE MORE COMPASSIONATE, RECEPTIVE, FASCINATING,
AND USEFUL.

3. YOU CANT "OWN” CUSTOMERS, A BUYER’'S JOURNEY,
OR A SALES FUNNEL. CLAIM A MARKET SPACE AND
HELP PEOPLE BELONG TO IT.

4. NEVER INTERCEPT, NEVER INTERRUPT. EARN THE
INVITATION.

9. BE RELEVANT, CONSISTENT, AND SUPERIOR. BUILD
TRUST INTO EVERYTHING YOU DO.

6. BE FANS OF YOUR FANS. MAKE THEM THE HEROES
OF YOUR STORY.

7. TRANSCEND THE PUBLIC'S INHERENT MISTRUST OF
YOUR COMPANY THROUGH RELENTLESS HONESTY.

8. DONT BE "IN" THE CUSTOMER COMMUNITY. BE
"OF” THE CUSTOMER COMMUNITY.

9. MARKETING IS NEVER ABOUT YOUR "WHY." IT'S
ABOUT YOUR CUSTOMER’S "WHY.’

10. THE MOST HUMAN COMPANY WINS.
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FROM "MARKETING REBELLION” BY MARK SCHAEFER



